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Industry Recommendation Base Case Fair Value Bull Case Fair Value Time Horizon

FMCG Rs 725.65 Buy in Rs 720-737 band and add on dips in Rs 640-665 band Rs 789 Rs 857 2-3 quarters

HDFC Scrip Code MARINDEQNR Our Take:
BSE Code 531642 -
NSE Code MARICO A cut above the rest...
Bloomberg MRCO:IN
CMP July 11, 2025 725.65
Equity Capital (Rs Cr) 129.4
Face Value (Rs) 1.0
Equity Share O/S (Cr) 129.4

Market Cap (Rs Cr 94031 . . o . . . . . .
Book VaIuep((Rs) ) 307 Marico also has a well-diversified International business that contributed ~25% to its FY25 revenue, with a strong presence in Bangladesh

Avg. 52 Wk Volumes (000) 2302 and South Africa. Marico continues to invest aggressively in international markets with the aim of expanding its total addressable market
57 Week High 24 and driving market share gains in current geographies, as well as increasing penetration in geographies like the MENA region and Vietnam.

52 Week Low 578

Marico enjoys a leadership position in 90% of its product portfolio, with 63% volume market share in Coconut Oil Franchise and 54% volume
market share in Parachute Rigids within Coconut Oil through its core brand Parachute (~¥33% of domestic revenue). The company has
diversified its portfolio in the Edible Oil business (~19% of domestic revenue) through its brand Saffola. It has created adjacencies through
the Value Added Hair Oil business (VAHO) (~19% of domestic revenue).

On the domestic front, Marico, through its increased distribution and aggressive sales and advertising efforts, has been able to revive volume

Share holding Pattern % (Mar, 2025) growth over the last few quarters to high single digits amidst a challenging consumption environment, especially in urban areas. In Q1FY26,
Promoters _ the underlying volume growth in India reached a multi-year high, driven by positive trends in core franchises and the continuous scaling up
IRetitltians _ of new businesses. We expect the company to outperform its peers in terms of revenue growth in Q1FY26.

Non Institutions
Total ) While the hyperinflation in key raw material categories like copra and vegetable oil has dampened margins in the recent past, the company’s

strong market leadership and low price elasticity across its portfolio has helped it to implement price hikes across categories, without a
meaningful impact on its volumes. The company has taken ~30% price hikes in its master brand Parachute to counter inflationary raw
I \ material prices over the past few quarters. While margins may continue to be impacted in Q1FY26, the government’s import duty cut on

vegetable oil is expected to provide some relief. Additionally, management anticipates sequential margin improvement in H2FY26 onwards.

E:?JM,'H . i 1 e o Valuation & Recommendation:
Key growth drivers in the future include easing margin pressure with stabilising retail and food inflation, healthy monsoon, higher MSPs and
* Refer at the end for explanation on Risk Ratings sustained revival in rural demand with continued government spending. In India, the core category growth, which was subdued in FY25, is
Fundamental Research Analyst Darshil Shah expected to witness a gradual pickup in FY26 as consumption sentiment across both urban and rural improves, aided by easing
darshil.shah@hdfcsec.com hyperinflation pressure on the company’s key commodities.
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The company continues to improve its revenue mix with sustained investments in the higher-margin Foods and Premium Personal Care
segments (22% revenue share in FY25), which have helped counter the softness in its core categories. Marico aims to increase the share of
these categories to ~25% by FY27. Marico also continues to invest aggressively in the International markets with an aim to expand its total
addressable market and drive market share gains in current geographies. We believe that the company should be able to sustain a double-

digit constant currency growth trajectory in the international markets.

We believe investors can buy the stock in Rs 720-737 band (42.3x FY28E EPS) and add on dips in Rs 640-665 (38.0x FY28E EPS) band for a
base case fair value of Rs 789 (46.0x FY28E EPS) and bull case fair value of Rs 857 (50.0x FY28E EPS) over the next 2-3 quarters.

Financial Summary:

Particulars (in Rs Cr) Q4FY25 | Q4FY24 | YoY-% | Q3FY25 | QoQ-% FY23 FY24 FY25 | FY26E | FY27E | Fv2sE |
Operating Income 2730 2278 20% 2794 2% 9764 9653 | 10831 | 11923 | 12944 | 14094
EBITDA 458 442 4% 533 -14% 1810 2026 2139 2374 2609 2908
APAT 343 318 8% 399 -14% 1302 1481 1629 1795 1980 2218
Diluted EPS (Rs) 2.7 2.5 8% 3.1 -14% 10.1 11.5 12.6 13.9 15.3 17.4
RoE-% 36.4 38.8 41.7 43.2 43.7 44.8
P/E (x) 72.0 63.3 57.6 52.3 47.4 42.3
EV/EBITDA (x) 51.4 45.9 43.1 38.4 34.8 31.1

Geography Mix:

(Source: Company, HDFC sec)

‘ Q1FY23 Q2FY23 Q3FY23 Q4FY23 Q1FY24 ‘ Q2FY24 ‘ Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25
Revenue (in Rs Cr)
India 1,921 1,896 1,851 1,683 1,827 1,832 1,793 1,680 1,962 1,979 2,101 2,068
% of net sales 75% 76% 75% 75% 74% 74% 74% 74% 74% 74% 75% 76%
International 637 600 619 557 650 644 629 598 681 685 693 662

% of net sales

25%

24%

25%

25%

26%

26%

26%

26%

26%

26%

25%

EBIT (in Rs Cr)

24%

India 398 329 344 302 428 376 380 339 444 392 392 322
% of net sales 21% 17% 19% 18% 23% 21% 21% 20% 23% 20% 19% 16%
International 156 127 134 118 181 150 156 147 197 175 180 159

% of net sales

24%

21%

22%

21%

28%

23%

25%

25%

29%

26%

26%

24%

(Source: Company, HDFC sec)
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Charts in Focus

Domestic growth revival on the cards
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International business on a firm footing

Domestic growth trajectory

International Business
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I International revenue share International CC Growth

Market leadership in key categories

Diversification away from Bangladesh in International business

Market Share in Key Categories
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*Value Market share

(Source: Company, HDFC sec)
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Q4FY25 Result Update

Amidst a lackluster quarter for most FMCG companies, Marico reported a stellar quarter, registering 19.8% YoY growth in consolidated revenue which was supported by improving rural demand and
mixed trends across mass and affluent urban segments. India volumes continued on an improving trajectory, coming in ahead of expectations at 7% YoY in Q4FY25. Marico’s moat in the core parachute
category has enabled it to take multiple price hikes amidst a hyperinflationary raw material pricing environment. This resulted in 23% YoY value growth in the India business during the quarter.
International business sustained its momentum, registering 16% CC growth during the quarter. Overall, offtakes remained strong with ~95% of Marico’s business gaining or sustaining market share and
~80% of the business gaining or sustaining penetration, both on a MAT basis. While core category volume growth remained subdued on account of steep price increases taken to counter persistent
inflation in key raw material categories.

Parachute (33% of India revenue) reported 1% decline in volumes as steep price increases and ml-age reduction in selected packs impacted volumes. Value growth for the brand however stood at 22%
YoY as the brand gained ~70bps market share on a MAT basis. As consumer pricing eases, volume for Parachute is expected to pick up in FY26. Saffola Edible Oils (19% of India revenue) registered 26%
YoY value growth during the quarter with a marginal drop in volume growth. Value added Hair Oil (VAHO) (19% of India revenue) reported 120 bps MAT value market share gains, despite a modest
value growth of ~1%. Value-added hair oils continued to show sequential recovery after bottoming out in Q2FY25, led by healthy performance in the mid and premium segments of the portfolio.

Foods delivered robust value growth of 44% YoY in Q4 and 30%+ growth in FY25, surpassing the Rs 900 cr mark in annual revenues. The oats franchise grew in double digits in FY25. In Q4, Marico
launched Saffola Cuppa Oats, a 4-minute ready-to- eat offering combining oats, millets and crunchy multigrain bites. Premium Personal Care sustained strong momentum during the quarter, led by the
Digital-first portfolio. The Digital-first portfolio exited FY25 at Rs 750 cr ARR, much ahead of aspirations. Beardo has scaled ~4x since FY21 and has reached near double-digit EBITDA margin. Just Herbs
crossed Rs 100 crores revenue mark in FY25. The International market reported 16% CC growth led by a strong revival in the Bangladesh region. In Q4FY25 CC growth rates from
Bangladesh/Vietnam/MENA and South Africa stood at 11%/-1%/47%/13%.

Key Triggers
Resilient domestic volume growth trajectory

Persistent inflation resulting inhigh commodity prices, sluggish urban demand and geopolitical headwinds has resulted in a slowdown in consumption in India over the past few quarters, hampering
growth for majority of the FMCG players. However, Marico has delivered a resilient performance, scripting a revival in quarterly domestic volume growth from around 2% - 3% a year ago to ~7%
in Q4FY25. Further, the company in its latest update has indicated sequential volume growth in Q1FY26 as well on the back of resilience of its diversified product portfolio and continuous
investment in sales and advertising. The company has also consciously focused on increasing its direct reach, leading to improved volumes.

With Marico’s ability to pass on the majority of the input inflation on the back of its strong market leadership in core categories without a significant volume impact has driven value growth of
17% and 23% in Q3FY25 and Q4FY25, respectively, and we expect this domestic value growth trajectory to continue in Q1FY26 as well. Beyond the Parachute franchise, Saffola Edible Oil and
VAHO segments have also shown initial signs of growth recovery in the last couple of quarters. With an expectation of improvement in the demand scenario, driven by a favourable monetary
cycle, easing inflation, and a revival in rural demand, we anticipate that these segments will make a meaningful contribution to growth as we advance.
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The company enjoys a powerful leadership position in its core brands which also gives it the pricing power to mitigate external headwinds such as raw material pricing pressure. Marico has
aspirations to continue with its double-digit revenue growth potential in the India business and we believe, it has a well-diversified product portfolio across key categories with innovations on the
premium end which should help it achieve this aspiration in the near term. The domestic business continues to remain on a firm footing and easing off of pricing pressure should lead to revived
volume growth for the company. A quick ramp-up of the VAHO and Foods category should provide additional fillip.

Dominant volume growth revival on the cards Increasing share of diversified businesses as Parachute remains core

India Volume Growth Domestic revenue share

7.0% 18.0%

28.0% 25.0% 28.0% 29.0% 30.0% 29.0%

22.0%

0,
20.0% 21.0% 22.0% 20.0% 19.0% 19.0%

19.0%

33.0%

Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25 B Parachute Coconut Oil M Saffola Edible Oils Value Added Hair Oils Others

(Source: Company, HDFC sec)

Parachute remains core strength

Marico is a leader in the Coconut Oil category with a volume market share of ~“63% in the coconut oil franchise and 54% in the parachute rigids within coconut oil. The brand Parachute continues
to resonate with Indian households in the hair care segment. Parachute hair oil portfolio contributes nearly 1/3 of the company’s revenue currently. Value within the category has revived from
-1% in Q2FY24 to 22% in Q4FY25. The category has however been impacted by a stiff increase in copra prices. Inflation in the key raw material has been persistent as the inflationary cycle continues
to last longer than the usual. The company has taken calibrated price hikes of close to 30% along with ml-age reduction so far, to combat the sharp increase in copra prices. In Q1FY26, Parachute
witnessed a marginal dip in volumes in the unprecedented hyperinflationary input cost and pricing conditions. The brand's resilience, reflected in its pricing inelasticity and enduring equity, was
evident in its ability to absorb substantial price hikes and ml-age reductions, including a notable increase in June 2025, with minimal impact on volumes. After normalising for ml-age changes, the
brand remained on a growth path in terms of number of packs sold during the quarter.
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Foods and Premium Personal Care to be the key growth engines

Marico has strategically entered in to the Foods business after establishing a strong position in Parachute hair oil and Saffola Edible Qil. The company has established its Foods business primarily
under the brand ‘Saffola’ by initially starting with Saffola oats and subsequently expanding into honey, noodles, peanut butter and healthy snacking. The company has leveraged its brand
positioning of Saffola as a healthy alternative to established a differentiated play in the food space, focusing on the intersection of health and taste. Marico enjoys a strong quarterly growth rate
in the Foods business as the business crossed Rs 900 cr in net revenues in FY25. Marico’s Foods portfolio has scaled up by 5x in FY25 from what its FY20 levels and the management envisages for
it to grow at 25%+ CAGR, driven by scale up of existing franchises and product innovations to further scale up to 8x of FY20 levels by FY27. Gross margins improved by 200bps YoY in FY25 in the
business and is expected to continue to gradually improve, going forward. Supply chain and GTM refinements led to ~1000 bps gross margin expansion in the business over the last 2 years.

Marico has also simultaneously aggressively built up its Premium Personal Care portfolio, which spans skin care, premium hair care, and grooming. This foray was accelerated through acquisitions
like Beardo (male grooming) and Just Herbs (Ayurvedic beauty), and investments in brands like True Elements and Plix. The company plans to strengthen this portfolio by driving innovation,
premiumization, and digital-first brand strategies, aiming to build a Rs 450 - Rs 500 cr franchise shortly. With rising consumer aspiration for premium, natural, and specialised personal care
products, Marico is well-positioned to ride this trend. The combined share of Foods and Premium Personal Care (PPC) has ramped up to 22% in revenue share (FY25) currently and remains integral
to Marico’s strategy of broad-basing its growth beyond core categories, targeting new consumer segments and occasions. By leveraging its strong distribution network, digital platforms, and
brand-building expertise, Marico plans to scale these segments into meaningful contributors, driving the next phase of its profitable growth. The rapid scale-up of these portfolios has been
accompanied by significant improvement in their profitability, resulting in their share of India Net Contribution moving to double digits, which is ~5x of FY22 levels.

Strong growth momentum in the Foods business Foods and PPC business ramp up remains on track
Foods - Domestic Value Growth — - - -
Share of Foods & PPC! in India Revenues Higher gross margin Share in India NC
40.0% expected to be ~25% in FY27 vis-G-vis core business at ~5x of FY22 levels
37.0%
31.0%
28.0% ~25% “BX
. ~22%
25.0% 24.0% 5%
~11% ~
1 l 00bps :
Fy22 FY25 FY27E Incremental gross margin of - - -
Foods & Premium Personal Care
Share of Foads & PPC in India NC in
double digits in FY25
Q2FY24 Q3FY24 QAFY24 Q1FY25 Q2FY25 Q3FY25 QA4FY25

(Source: Company, HDFC sec)
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Continued momentum in International business with diversification away from Bangladesh

Marico also has a well-diversified International business that contributed ~25% to its FY25 revenue with a strong presence in Bangladesh and South Africa. Marico continues to invest aggressively in
the International markets with an aim to expand its total addressable market and drive market share gains in current geographies and driving penetration in geographies like MENA and Vietnam.
The international business has sustained double-digit CC growth momentum in 7 out of the last 8 quarters. Marico has also consciously tried to reduce its reliance of the socio-politically impacted
Bangladesh, with the region contributing 42% to Marico’s international revenue in FY25 as compared to 51% in FY22. The company aims to further scale it down to 40% by FY27. Moreover, the
revenue share of premium categories in the international business has increased from 20% in FY21 to 29% in FY25.

In FY25, CC growth rates from Bangladesh/Vietnam/MENA and South Africa stood at 12%/4%/36%/19%. Marico envisages robust growth from its core and new franchises in Bangladesh and expects
a gradual recovery in Vietnam in FY26. At the same time, it expects to sustain double-digit growth in the Gulf and Egypt regions. We believe the company should be able to maintain a double-digit
constant currency growth trajectory in international markets moving forward.

International business on a strong footing Driving premiumization in the international business across categories

International Business
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13.0% 13.0% Hair Cleansing Hair Styling/Care (ex-Hair Oils) Baby Care
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Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25 Revenues from Premium Categories grew at 24% CAGR over FY21-25 | Expect 25%+ CAGR ahead
I (nternational revenue share International CC Growth

(Source: Company, HDFC sec)
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Focus on strengthening distribution through strategic initiative SETU

The FMCG sector over the past couple of years has witnessed the growing salience of organised trade and E-Commerce, while General Trade has faced growth and profitability pressures. However,
Marico believe that the General Trade channel will continue to be source of scale and competitive advantage over the long term, especially in its core categories. Therefore, the company initiated
many steps including implementing primary stock reduction and extended credit terms on selective basis to improve the profitability of its partners and structurally revive growth in the channel.

In Q1FY25, Marico rolled out Project SETU, laying a phased 3-year roadmap to improve its direct reach from ~1 mn outlets currently to 1.5 mn outlets in FY27. The project is backed by substantial
investments in coverage and infrastructure enhancement, and demand generation initiatives. The expected outlay by FY27 is “Rs 80 — 100 cr. and will be funded through the reallocation of
resources, including optimising promotional spends and indirect distribution costs in the wholesale channel, reducing organised trade promotional spends, and achieving savings from improved
process efficiencies and reduced wastages.

In addition to improved direct reach and weighted distribution, the company expects Project SETU to drive market share gains across categories in urban and rural, as well as enhance assortment
levels in urban stores, thereby enabling diversification & premiumization in the domestic business. Under SETU, Marico will focus on rural outlet expansion at a pan-India level, while deploying
strong control frameworks to ensure sustainable outlet expansion across markets.

Risks & Concerns:

e Among key inputs, copra prices continue to witness sequential inflation, which has been heightened by unseasonal rainfall patterns. Owing to the above, gross margin is expected to be under
incremental pressure, on a particularly high base and partly due to the pricing-led high denominator effect.

e Bangladesh, one of its key international markets continues to witness socio-economical headwinds and while the company aims to diversify away from the market, it may impede international
growth aspirations in the short term.

e The company has entered into the Foods category which is highly crowded and competitive. The growth may plateau over a period of time as initial momentum fades away

e There has been continuous sluggishness in urban demand and rural demand has been delayed. External headwinds such as lower than expected monsoon or persistent inflation may impede
demand environment and delay volume growth recovery.

e Bangladesh for a core part of the company’s international business. The country has witnessed internal socio-political turmoil in recent times and any change in business environment in the
country may hamper international business growth momentum.

e While Marico continues to focus on further strengthening the General Trade category, rapid growth in modern trade, e-commerce and Q-commerce has impacted several FMCG companies. As
these channels continue to gain salience the company may face challenges in its GT ramp up.
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Company Background

Marico Limited (Marico) is a leading Indian FMCG company with a dominant presence in the beauty and wellness space. Incorporated in 1988 and demerged from Bombay Oil Industries, Marico
has over the decades built an enviable portfolio of household brands such as Parachute, Saffola, along with Nihar, Hair & Care, and Livon. The company’s international franchise spans over 25
countries, primarily in South Asia, the Middle East, and Africa. Marico has steadily diversified beyond its traditional hair oil and edible oil portfolio, building new growth engines in foods (surpassing
Rs 900 cr in FY25) and premium personal care (Rs 450 cr). It operates through a robust distribution network covering ~5.8 million outlets in India, supported by an extensive rural reach and strong
digital channels. Marico’s strategic priorities revolve around driving growth in core categories, scaling its foods and premium personal care segments, and embedding digital and supply chain
excellence through initiatives like Project SETU, positioning it well for sustainable, profitable growth in the years ahead.

P, RIMI=

RESEARCH

Empowering decisic



Marico Ltd

Financials
Income Statement

Particulars (ln Rs Cr) FY23 FY24 FY25 FY26E FY27E FY28E

Balance Sheet
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Particulars (ln Rs Cr) - As at March FY23 FY24 FY25 FY26E FY27E FY28E

Net Revenues 9764 9653 10831 11923 12944 14094 SOURCE OF FUNDS
Growth (%) 2.6 -1.1 12.2 10.1 8.6 8.9 Share Capital 129 129 129 129 129 129
Operating Expenses 7954 7627 8692 9549 10335 11186 Reserves 3670 3703 3846 4204 4598 5040
EBITDA 1810 2026 2139 2374 2609 2908 Shareholders' Funds 3799 3832 3975 4333 4727 5169
Growth (%) 7.7 11.9 5.6 11.0 9.9 11.4 Minority Interest 157 337 291 312 333 354
EBITDA Margin (%) 18.5 21.0 19.7 19.9 20.2 20.6 Total Debt 608 528 554 604 654 704
Depreciation 155 158 178 190 208 222 Other Non-Curr. Liab 290 425 1239 1239 1239 1239
Other Income 144 142 208 229 252 277 Net Deferred Taxes 178 279 248 248 248 248
EBIT 1799 2010 2169 2413 2653 2963 Total Sources of Funds 5032 5401 6307 6736 7201 7714
Interest expenses 56 73 53 55 55 55 APPLICATION OF FUNDS
PBT 1743 1937 2116 2358 2598 2908 Net Block & Goodwill 2230 2709 2743 2703 2645 2574
Tax 421 435 458 542 598 669 CWIP 67 44 40 40 40 40
PAT 1322 1502 1658 1816 2001 2239 Investments 1112 617 1605 1605 1605 1605
Share of Asso./Minority Int. -20 -21 -29 -21 -21 -21 Other Non-Curr. Assets 295 307 242 242 242 242
Adj. PAT 1302 1481 1629 1795 1980 2218 Total Non-Current Assets 3704 3677 4630 4590 4532 4461
Growth (%) 6.3 13.7 10.0 10.2 10.3 12.1 Inventories 1225 1336 1235 1650 1792 1951
EPS 10.1 11.5 12.6 13.9 15.3 17.1 Debtors 1015 1069 1271 980 1064 1158
Cash & Equivalents 756 943 777 1711 2176 2696
Other Current Assets 246 396 425 425 425 425
Total Current Assets 3242 3744 3708 4766 5457 6230
Creditors 1452 1581 1363 1953 2120 2308
Other Current Liab & Provisions 462 439 668 668 668 668
Total Current Liabilities 1914 2020 2031 2621 2788 2976
Net Current Assets 1328 1724 1677 2145 2669 3254
Total Application of Funds 5032 5401 6307 6736 7201 7714
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Cash Flow Statement Key Ratios
[ Particulars | Fv23 | Fv24 | FY25 | FY26E | FY27E | FY28E |

Reported PBT 1,743 1,937 2,116 2,358 2,598 2,908 Profitability Ratios (%)

Non-operating & EO items -107 -128 -128 0 0 0 EBITDA Margin 18.5 21.0 19.7 19.9 20.2 20.6

Interest Expenses 56 73 53 55 55 55 EBIT Margin 184 20.8 20.0 20.2 20.5 21.0

Depreciation 155 158 178 190 208 222 APAT Margin 13.3 15.3 15.0 15.1 15.3 15.7

Working Capital Change -59 -226 -293 466 -58 -65 RoE 36.4 38.8 41.7 43.2 43.7 44.8

Tax Paid -432 -427 -563 -542 -598 -669 RoCE 43.7 45.9 48.8 51.0 51.4 52.7

OPERATING CASH FLOW (a) 1,356 1,387 1,363 2,526 2,205 2,451 Solvency Ratio (x)

Capex -157 -135 -122 -150 -150 -150 Net Debt/EBITDA -0.1 -0.2 -0.1 -0.5 -0.6 -0.7

Free Cash Flow 1,199 1,252 1,241 2,376 2,055 2,301 Net D/E 0.0 -0.1 -0.1 -0.3 -0.3 -0.4

Investments -479 348 -569 0 0 0 PER SHARE DATA (Rs)

Non-operating income -229 -37 70 0 0 0 EPS 10.1 11.5 12.6 13.9 15.3 17.1

INVESTING CASH FLOW (b)) -865 176 -621 -150 -150 -150 CEPS 11.3 12.7 14.0 15.3 16.9 18.9

Debt Issuance / (Repaid) 87 -143 -48 50 50 50 BV 29.4 29.7 30.7 335 36.5 40.0

Interest Expenses -53 -65 -65 -55 -55 -55 Dividend 4.5 9.5 10.1 11.1 12.3 13.7

FCFE 525 1,355 629 2,371 2,051 2,296 Turnover Ratios (days)

Share Capital Issuance 9 34 46 0 0 0 Debtor days 31 39 39 34 29 29

Dividend -582 -1,229 -453 -1,437 -1,585 -1,776 Inventory days 49 48 43 44 49 48

Others -21 -139 -129 0 0 0 Creditors days 52 57 50 51 57 57

FINANCING CASH FLOW ( c) -560 | -1,542 649 | -1,442| -1,590| -1,781 Valuation (X)

NET CASH FLOW (a+b+c) -69 21 93 934 465 520 P/E 72.0 63.3 57.6 52.3 47.4 42.3
P/BV 24.7 24.5 23.6 21.7 19.9 18.2
EV/EBITDA 51.4 45.9 43.1 384 34.8 31.1
EV / Revenues 9.5 9.6 8.5 7.7 7.0 6.4
Dividend Yield (%) 0.6 13 14 1.5 1.7 1.9
Dividend Payout (%) 44.6 82.9 80.0 80.1 80.1 80.1

(Source: Company, HDFC sec)
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HDFC Sec Prime Research Rating description

Green Rating stocks

This rating is given to stocks that represent large and established business having track record of decades and good reputation in the industry. They are industry leaders or have significant market share. They have
multiple streams of cash flows and/or strong balance sheet to withstand downturn in economic cycle. These stocks offer moderate returns and at the same time are unlikely to suffer severe drawdown in their stock
prices. These stocks can be kept as a part of long term portfolio holding, if so desired. This stocks offer low risk and lower reward and are suitable for beginners. They offer stability to the portfolio.

Yellow Rating stocks

This rating is given to stocks that have strong balance sheet and are from relatively stable industries which are likely to remain relevant for long time and unlikely to be affected much by economic or technological
disruptions. These stocks have emerged stronger over time but are yet to reach the level of green rating stocks. They offer medium risk, medium return opportunities. Some of these have the potential to attain green
rating over time.

Red Rating stocks

This rating is given to emerging companies which are riskier than their established peers. Their share price tends to be volatile though they offer high growth potential. They are susceptible to severe downturn in their
industry or in overall economy. Management of these companies need to prove their mettle in handling cyclicality of their business. If they are successful in navigating challenges, the market rewards their shareholders
with handsome gains; otherwise their stock prices can take a severe beating. Overall these stocks offer high risk high return opportunities.

Disclosure:

I, Darshil Shah (CA, MBA), authors and the names subscribed to this report, hereby certify that all of the views expressed in this research report accurately reflect its views about the subject issuer(s) or securities. SEBI
conducted the inspection and based on their observations have issued advise/warning. The said observations have been complied with. We also certify that no part of its compensation was, is, or will be directly or
indirectly related to the specific recommendation(s) or view(s) in this report.
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Research Analyst or his/her relative or HDFC Securities Ltd. does not have any financial interest in the subject company. Also Research Analyst or his relative or HDFC Securities Ltd. or its Associate may have
beneficial ownership of 1% or more in the subject company at the end of the month immediately preceding the date of publication of the Research Report. Further Research Analyst or his relative or HDFC Securities
Ltd. or its associate does not have any material conflict of interest.

Any holding in stock — No

HDFC Securities Limited (HSL) is a SEBI Registered Research Analyst having registration no. INH0O00002475.

Disclaimer:

This report has been prepared by HDFC Securities Ltd and is solely for information of the recipient only. The report must not be used as a singular basis of any investment decision. The views herein are of a general
nature and do not consider the risk appetite or the particular circumstances of an individual investor; readers are requested to take professional advice before investing. “This report may have been refined using Al tools
to enhance clarity and readability.”

Nothing in this document should be construed as investment advice. Each recipient of this document should make such investigations as they deem necessary to arrive at an independent evaluation of an investment
in securities of the companies referred to in this document (including merits and risks) and should consult their own advisors to determine merits and risks of such investment. The information and opinions contained
herein have been compiled or arrived at, based upon information obtained in good faith from sources believed to be reliable. Such information has not been independently verified and no guaranty, representation of
warranty, express or implied, is made as to its accuracy, completeness or correctness. All such information and opinions are subject to change without notice. Descriptions of any company or companies or their
securities mentioned herein are not intended to be complete. HSL is not obliged to update this report for such changes. HSL has the right to make changes and modifications at any time.

This report is not directed to, or intended for display, downloading, printing, reproducing or for distribution to or use by, any person or entity who is a citizen or resident or located in any locality, state, country or other
jurisdiction where such distribution, publication, reproduction, availability or use would be contrary to law or regulation or what would subject HSL or its affiliates to any registration or licensing requirement within such
jurisdiction.

If this report is inadvertently sent or has reached any person in such country, especially, United States of America, the same should be ignored and brought to the attention of the sender. This document may not be
reproduced, distributed or published in whole or in part, directly or indirectly, for any purposes or in any manner.

Foreign currencies denominated securities, wherever mentioned, are subject to exchange rate fluctuations, which could have an adverse effect on their value or price, or the income derived from them. In addition,
investors in securities such as ADRs, the values of which are influenced by foreign currencies effectively assume currency risk. It should not be considered to be taken as an offer to

sell or a solicitation to buy any security.

This document is not, and should not, be construed as an offer or solicitation of an offer, to buy or sell any securities or other financial instruments. This report should not be construed as an invitation or solicitation to
do business with HSL. HSL may from time to time solicit from, or perform broking, or other services for, any company mentioned in this mail and/or its attachments.

HSL and its affiliated company(ies), their directors and employees may; (a) from time to time, have a long or short position in, and buy or sell the securities of the company(ies) mentioned herein or (b) be engaged in
any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the company(ies) discussed herein or act as an advisor or lender/borrower
to such company(ies) or may have any other potential conflict of interests with respect to any recommendation and other related information and opinions.

HSL, its directors, analysts or employees do not take any responsibility, financial or otherwise, of the losses or the damages sustained due to the investments made or any action taken on basis of this report, including
but not restricted to, fluctuation in the prices of shares and bonds, changes in the currency rates, diminution in the NAVs, reduction in the dividend or income, etc.

HSL and other group companies, its directors, associates, employees may have various positions in any of the stocks, securities and financial instruments dealt in the report, or may make sell or purchase or other deals
in these securities from time to time or may deal in other securities of the companies / organizations described in this report. As regards the associates of HSL please refer the website.

HSL or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject company for any other assignment in the past twelve months.
Please note that HDFC Securities has a proprietary trading desk. This desk maintains an arm’s length distance with the Research team and all its activities are segregated from Research activities. The proprietary
desk operates independently, potentially leading to investment decisions that may deviate from research views.

HSL or its associates might have received any compensation from the companies mentioned in the report during the period preceding twelve months from t date of this report for services in respect of managing or co-
managing public offerings, corporate finance, investment banking or merchant banking, brokerage services or other advisory service in a merger or specific transaction in the normal course of business.

HSL or its analysts did not receive any compensation or other benefits from the companies mentioned in the report or third party in connection with preparation of the research report. Accordingly, neither HSL nor
Research Analysts have any material conflict of interest at the time of publication of this report. Compensation of our Research Analysts is not based on any specific merchant banking, investment banking or brokerage
service transactions. HSL may have issued other reports that are inconsistent with and reach different conclusion from the information presented in this report.
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Research entity has not been engaged in market making activity for the subject company. Research analyst has not served as an officer, director or employee of the subject company. We have not received any
compensation/benefits from the subject company or third party in connection with the Research Report.

HDFC securities Limited, | Think Techno Campus, Building - B, "Alpha", Office Floor 8, Near Kanjurmarg Station, Opp. Crompton Greaves, Kanjurmarg (East), Mumbai 400 042 Phone: (022) 3075 3400 Fax: (022) 2496
5066

Compliance Officer: Murli V Karkera Email: complianceofficer@hdfcsec.com Phone: (022) 3045 3600

For grievance redressal contact Customer Care Team Email: customercare@hdfcsec.com Phone: (022) 3901 9400

HDFC Securities Limited, SEBI Reg. No.: NSE, BSE, MSEI, MCX: INZ000186937; AMFI Reg. No. ARN: 13549; PFRDA Reg. No. POP: 11092018; IRDA Corporate Agent License No.: CA0062; SEBI Research Analyst
Reg. No.: INHO00002475; SEBI Investment Adviser Reg. No.: INA000011538; CIN - U67120MH2000PLC152193

Investment in securities market are subject to market risks. Read all the related documents carefully before investing.

Mutual Funds Investments are subject to market risk. Please read the offer and scheme related documents carefully before investing.

Registration granted by SEBI, membership of BASL (in case of 1As) and certification from NISM in no way guarantee performance of the intermediary or provide any assurance of returns to investors.

)A RS H I |_ Digitally signed by

DARSHIL

HEMAN T B HEMANTBHAI SHAH

Date: 2025.07.14

HAI SHAH 07:25:59 +05'30
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